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Webinar FAQs
▪ How to ask a question:

▪ Click Q&A, type your question and Send.
▪ Where to get the handout:

▪ Download from Pending Courses
▪ Or Click on link from Chat

▪ How to view captions:
▪ Click Live Transcript CC button
▪ Click Show Subtitle

▪ How to earn CEUs:
▪ After the webinar, go to your Pending 

Courses and pass the multiple-choice 
exam.

▪ For assistance or tech support:
▪ Call 800-753-2160
▪ customerservice@audiologyonline.com
▪ Use the Q&A window
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Sources: Remesh Study, data on file 

After this course, participants will be able to:

1) Identify who the best candidate is for Sony OTC hearing aids and how to integrate 

recommending Sony OTC to patients as a solution for their hearing difficulties

2) Describe the features of the Sony CRE C10 and CRE E10 products as well as the set-up 

process for patients

3) Describe the support materials available by WSA to be successful with integrating Sony 

OTC into your practice

Learning Outcomes
SONY OTC



ü The Sony OTC Consumer

ü Product and App Deep Dive

ü Knowing when and how to offer OTC

ü OTC Success Stories

ü Supporting the Hearing Care Professional

Building Blocks of Trust
SONY OTC



Understanding the Patient Opportunity for OTC
Hearing Loss in the US Market

of everyone with a hearing loss are 
not getting help with their hearing

Source: Hearing uptake segment by degree of hearing loss. Research Paper Link
Adapted from Nash 2013, Lin et al 2011, Lin et al 2011 and Wallhagen and Pettengill
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No HA HA users

28.5M unaided population

T H E  S O N Y  O T C  C O N S U M E R

https://growthzonesitesprod.azureedge.net/wp-content/uploads/sites/1023/2020/08/Handbook-Part-2-Prepaing-your-Audiology-Teaching-Clinic-for-COVID-19-and-the-Post-Pandemic-World.pdf


Average age 
59*

3–5 years
from first awareness 

to solution

Sony Brand
90% Trust

First-time
wearer

Sources: Carr, K. (2020). 20Q: Consumer insights on hearing aids, PSAPs, OTC devices, and more from MarkeTrak 10. AudiologyOnline, Article 26648.,
Sony | Hearing Control app, data on file.

Total Opportunity is Increasing

Sony 
OTC

Average age 
66*

7-10 years
from first awareness 

to solution

44% HA wearers  
know HA Brand

50% First-time 
wearer

Prescription 
HA

T H E  S O N Y  O T C  C O N S U M E R



OTC Consumers Recognize HCP Value

62% 89%

Sources: Remesh Study, data on file 

T H E  S O N Y  O T C  C O N S U M E R



Sony CRE-C10 Sony CRE-E10

Product & App Deep Dive
T H E  S O N Y  O T C  S O L U T I O N



Sony OTC: CRE- C10 Hearing Aids

Wearing Benefits Hearing Benefits

T H E  S O N Y  O T C  S O L U T I O N



Wearing Benefits Hearing Benefits

Sony OTC: CRE- E10 Hearing Aids
T H E  S O N Y  O T C  S O L U T I O N



What is the Performance Level of 
Sony OTC HAs?

=
P R O D U C T  &  A P P  D E E P  D I V E



How does Sony OTC Compare to Other OTC?
Stand Out Features and Benefits

iPhone & Android
C10: Fitting & Remote
E10: Fitting, Remote & 

Streaming (iOS)

Sony Support
Tier 1: Sound Specialist

Tier 2: Audiologist

Stream calls & 
media

(iPhone Only)

Higher patient 
satisfaction

Two OTC styles
CIC and Earbud

Multiple choices 
that align with 

consumer needs

Features Benefits Sony OTC Insights

60%: E10 40%: C10

50% are Android users

85: NPS Rating

P R O D U C T  &  A P P  D E E P  D I V E



Evidenced Based Approach
Self-fitting Background

Hearing Profile check 

1

2
3

4

E10

C10

P R O D U C T  &  A P P  D E E P  D I V E



Safety First
Sony｜Hearing Control App Safety Features

Before Self-fitting: During Self-fitting:

Medical red flags

> mild to moderate 
hearing loss

Significant asymmetry 
between ears

P R O D U C T  &  A P P  D E E P  D I V E



Self-guided Sony OTC Process
Sneak Peek of Customization

Remote ControlFine Tuning Adjust Loudness

P R O D U C T  &  A P P  D E E P  D I V E



Practice website

Check-in/ Walk-in/
Patient calls clinic

Intake/
Case history

Evaluate patient hearing
(optional)

Share test results

Discuss all HA 
options

A B

Taking Action to Offer OTC in Your Practice
K N O W I N G  W H E N  T O  O F F E R  O T C



Considerations for Your Clinic
K N O W I N G  H O W  T O  O F F E R  O T C



Setting Patient Expectations

“Today we will check your hearing and discuss all 
possible solutions for you, which may include 
prescription or over the counter hearing aids.”

Expectation Questions
• What brought you into the clinic today?

• What do you know, or have you heard about 
hearing aids?

• What is most important to you when deciding on 
moving forward with hearing aids?

K N O W I N G  H O W  T O  O F F E R  O T C



Normal 
hearing/Minimal 
hearing loss 

Lack of 
perceived value

2. Convenience

4. Back up 

1. Overall Value 

Desires easy journey

3. Occasional Use

Assessment Questions
• What are your goals to improve your hearing 

health?

• When you think about potentially using 
hearing aids, what is most important to you?

Assessing Patient Preferences
K N O W I N G  H O W  T O  O F F E R  O T C



Public Perception of Sony OTCs
S O N Y  O T C  S U C C E S S  S T O R I E S



“Sound quality is 
superb”

Patient Perception of Sony OTCs

“Very comfortable”

“…ease of use and the
app works you through the

complete setup”

“Cool and Affordable”

“Discreet”

S O N Y  O T C  S U C C E S S  S T O R I E S



Can Roger Benefit from OTC?

23

• 64-year-old
• No medical contraindications

S O N Y  O T C  S U C C E S S  S T O R I E S



How Does OTC “Measure Up”?
Roger’s Right REM

Freq (Hz) OTC Compared to target

250 <5 dB above

500 <5 dB above

1000 <5 dB below

2000 <5 dB below

4000 <5 dB below

S O N Y  O T C  S U C C E S S  S T O R I E S



HCP Practice with Walk-in Patient Success
Patient Looking for Convenience

Practice website

Check-in/ Walk-in/
Patient calls clinic

• Able to set up independently
• Bill reports hearing better
• Bill’s Wife reports “ huge life 

improvement”

S O N Y  O T C  S U C C E S S  S T O R I E S



HCP Success
Patient within mild to moderate loss 

WHY and HOW did the 
provider bring up OTC?

“Ted is absolutely thrilled. The 
only complaint he had was about 

hearing the birds clearly! J”

S O N Y  O T C  S U C C E S S  S T O R I E S



HCP Success
Patient with Near Normal Hearing

WHY and HOW did the 
provider bring up OTC?

“Susan loves her C10 hearing aids, 
especially how small they are. She 
wears them during meetings and 
Friday night big family dinners”

S O N Y  O T C  S U C C E S S  S T O R I E S



Patient
Benefit

• Independent 
troubleshooting

• self-education about 
products and app

• Live in-depth 
troubleshooting from dually 
trained agents

• Available M-F 10am-8pm ET

• Product and hearing 
loss expert perspective
and suggestions

Best in Class Customer Support

Sony 
Product Support 

Site

Tier 1
Sony Sound 

Agents

Tier 2
WSA Audiologists

Level of 
Support

NPS
85

S U P P O R T I N G  T H E  H E A R I N G  C A R E  P R O F E S S I O N A L



Return for credit:
• Offices can stock for 90 days, + 45-day trial period + 5-day 

grace period (Total 140 days)

Warranty:
• 1 year repair warranty
• Additional warranty can be purchased from Sony.com 

within 90 days of purchase

Repair:
• Patients can work with HCPs for repairs requests, or they 

can contact Sony directly

Return for Credit, Repair and 
Warranty Overview

S U P P O R T I N G  T H E  H E A R I N G  C A R E  P R O F E S S I O N A L



Sony OTC Counseling Tools

Sell Sheet (both C10 and E10)HCP Counseling Tool Front Staff/ PCC Counseling Tool

Front Desk HCP and Patient Appointment Patient interested in OTC

S U P P O R T I N G  T H E  H E A R I N G  C A R E  P R O F E S S I O N A L



Walk in or Calls the 
Practice

Patient Returning 
THAs Normal Hearing Mild-to- Moderate 

HL Rejects RX 

Scenarios/Talk Tracks 
S U P P O R T I N G  T H E  H E A R I N G  C A R E  P R O F E S S I O N A L



Creating Dedicated OTC Outreach Plan to Turn 
Potential Customers into Scheduled Patients

Create awareness for your practice 
and build trust with prospective patients.

Use the right tools and resources to educate, 
inspire and guide them right to you. 

S U P P O R T I N G  T H E  H E A R I N G  C A R E  P R O F E S S I O N A L



Sony OTC Solutions to Match Your 
Practice Goals

In Clinic Posters, Counter Cards, 
Patient Brochures or Window Clings
Available NOW Free of Charge

Cobranded Material Examples

S U P P O R T I N G  T H E  H E A R I N G  C A R E  P R O F E S S I O N A L



ü The Sony OTC Consumer

ü Product and App Deep Dive

ü Knowing when and how to offer OTC

ü OTC Success Stories

ü Supporting the Hearing Care Professional

Building Blocks of Trust
SONY OTC



Questions?
sonyotc@wsa.com

mailto:sonyotc@wsa.com

